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Meet Market Analytics:
Your Secret Weapon for Maximizing Revenue

Master Your Markets. Optimize Performance. Crush the Competition.

Hone your sales strategy across the enterprise and accelerate revenue growth
with deep market and account intelligence. See how you can shift market share,
uncover new opportunities, plan for growth and acquisitions, and
improve performance at every level,

With Market Analytics, you can:
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Target the right group segments in each market by quarter
and by property type, based on actualized group data

Pinpoint performance issues within your portfolio and
quickly address them

Agilely adjust sales strategy based on changing market —

conditions and competitive intelligence

Totals:

Strategically expand your portfolio to new markets, while
decreasing acquisition costs
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Market Analytics offers multiple ways to easily analyze tremendous
amounts of actualized event data in Knowland's database.
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WHAT CUSTOMERS ARE SAYING ABOUT MARKET ANALYTICS

Maximize Your Revenue with Knowland

Knowland offers a suite of solutions that enable hotel properties, hotel brands,
management companies, CVBs, and other meeting venues to maximize
revenue potential and achieve group sales goals by delivering deep market
intelligence. By combining powerful analytics with the industry’s largest

historical database of actualized events, we deliver insights that drive more L www.knowland.com
revenue, accelerate growth, and optimize processes. See why thousands of L 202.312.5880
organizations trust our solutions to achieve their goals. & info@knowland.com
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